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Gen-X Sports Acquisition

Acquisition Diversifies Product Line and Expected to Boost
EPS This Year.
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Key Investment Points

e HUF to acquire Gen-X Sports for about $59 million ($19 million in cash and 5 million
shares of HUF).

e HUF buying company at 50% of 2002 sales and about 9.9x 2002 net income.

e Adds golf, skiing, hockey, snowboards and inline skates to HUF’s portfolio.

e Also provides entrée into specialty sporting goods chain and more international
opportunities.

o Our forecast remains unchanged until more information is available.

Company Description

Huffy Corporation (“HUF”) designs and manufactures sport products and provides services for
retailers. The Company's Consumer Products segment makes bicycles, basketball backboards,
backboard support systems, goals and related products through its wholly-owned subsidiaries:
Huffy Bicycle Company and Huffy Sports Company. The Company’s Huffy Service First unit
provides retailers with in-store and in-home assembly and repair and in-store display services
for a variety of products.



The Bottom Line

The Gen-X acquisition is a definite plus for HUF. Product line diversification and distribution
synergies are expected to be accretive in 2002 and significantly boost EPS in 2003. We expect
HUF to be one of the few companies that posts significant EPS growth in 2002.

Gen-X Sports Acquisition
On June 17", HUF announced that it entered into a definite agreement to acquire Gen-X Sports
Inc. (“Gen-X") for $19 million in cash and 5 million shares of HUF. This is the seond acquisiiton
in as many months for HUF.

Gen-X is a privately-held diversified sporting goods company with headquarters in Toronto,
Canada and offices in Minneapolis, Minnesota and Geneva, Switzerland. Like HUF, Gen-X
desings, markets and distributes a wide range of branded products across several channels.
Here is a brief summary of their product line:

Golf: Tommy Armour® , RAM®, Zebra®, and Teardrop®

Snowboards: Sims®, Lamar®, and Limited®

Action/Inline Skates: Rage®, Dukes®, Oxygen®, Ultra-Wheels®, Street Attack®, and
Skate Attack®

Skis: Volant®

Hockey: Hesepeler®

Gen-X markets primarily to large sporting goods retailers in the US, Canada, Europe, and
Japan. For the year ending December 2001, Gen-X recorded sales of $107.5 million an dnet
income of approximately $5.5 million. For 2002, Gen-X is projecting sales of $150.0 million,with
mostof the growth coing from acquisitions made within the last year.

HUF expects to close the transaction in the 4Q02, due to the need to get shareholder approval,
government approvals and make the necessary SEC filings. Management also noted that they
expect the acqusition to be accretive to earnings in 2002 and should boost resutls in 2003.

The Benefits
We see two main benefits form this acquisition.

1. Broader product line.

With this acquisition, HUF will enter new areas with some well-known brand names. This will
provide some welcomed diversification from wheeled sporting goods. We long expected HUF to
leverage its extreme sports theme to snowboarding and this acquisition will give them the entrée
and the addition of the winter sports products will smooth out the sesonality of the combined
companies. The golf brands, while not on par with Titliest or TaylorMade, are respectable and
have potential.

2. Leverages Distribution Strengths

HUF dominates the big-box mass merchants (i.e. Wal-Mart) while Gen-X has developed its
strength with the smaller sporting goods retailers such as Gart and Sports Authority and has
more international distribution. Gen-X US sales will benefit from the HUF connection and HUF
has the opportunity to expand its international business via the Gen-X network.

(c) researchstock.com 2002 Huffy Corp. 2



Outlook

We do not have enough information at this time to change our forecast. We expect HUF to file
an S-4 with the SEC within the next few weeks that should provide the data we need to evaluate
the potential of this aquisition and revise our earnings model.

Risk Considerations
In addition to normal investment risk, investors need to consider the following when evaluating
an investment in the shares of this stock:

The shares are thinly traded and could experience signficant volatility.

The Company is not widely followed by Wall Street analysts. As a consequence, any
improvement in operations may not reflected in the share price as quickly as it might if the
Company was widely followed.

The EPA issue is a wild card. While the company has reserved an amount it deems adequate
($6.93 million), it is possible that the Company could have a higher liability for any one of a
number of reasons. In the 10-K for 2001, HUF indicates that it expects to start dispursing
payments during 2002. The potential liability is discussed in detail in the notes to the financial
statements in the SEC filings (10-Qs and 10-Ks).

This report contains "forward looking" statements within the meaning of U.S. federal securities laws.
Forward-looking statements regarding the Company's performance inherently involve risks and
uncertainties that could cause actual results to differ from such forward-looking statements. Factors that
would cause or contribute to such differences include, but are not limited to, continued acceptance of the
Company's products/services in the marketplace; acceptance in the marketplace of the Company's new
product lines/services; competitive factors; new product/service introductions by others; technological
changes; dependence upon third party vendors; and other risks discussed in the Company's periodic
report filings, including interim reports, with the Securities and Exchange Commission, By making these
forward looking statements, researchstock.com, Inc. undertakes no obligation to update these statements
for revisions or changes after the date of this report.

Unless specifically attributed to others, all opinions, comments, forecasts, assumptions, and estimates
contained in this report are those of the analyst and researchstock.com and were based on public
information believed to be correct as of the date of this report.

NEITHER RESEARCHSTOCK.COM NOR ANY PROVIDERS OF INFORMATION MAKE ANY
WARRANTIES, EXPRESSED OR IMPLIED, AS TO RESULTS TO BE OBTAINED FROM USING THIS
INFORMATION AND MAKE NO EXPRESSED OR IMPLIED WARRANTIES OF FITNESS FOR A
PARTICULAR USE.

researchstock.com, Inc. is an independent research firm that publishes research reports on companies
that may, or may not be clients. researchstock.com, Inc. derives most of its compensation from
investment research and financial advisory services, and has been compensated for the preparation of
this report. researchstock.com, Inc.'s monthly retainer is a fixed monthly fee of $2,500.
Researchstock.com does not accept any form of equity as compensation, nor does it have any
“performance” incentives. This information is solely for informative purposes and is not solicitation or an
offer to buy or sell any security. It is not intended as being a complete description of the securities,
markets or developments referred to in the material. The information contained herein is subject to
change without notice, and we assume no responsibility to update the information in this report. Any
sales or earnings forecasts contained in this report were independently prepared by researchstock.com,
Inc., unless otherwise stated, and are not endorsed by the management of the company which is the
subject of this report. All expressions of opinion are subject to change without notice. The information
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contained herein was obtained from sources, which we consider reliable, but we have not independently
verified such information and thus do not guarantee that it is accurate or complete. Additional information
is available upon request. researchstock.com, Inc. and/or its officers and directors, stockholders, and
employees, and/or members of their families may have a long/short position in the securities mentioned
in this report and may make purchases and or sales for their own account of those securities as principal
or agent in the open market or otherwise. researchstock.com, Inc. or one of its affiliates may from time to
time perform investment banking or other services for, or solicits investment banking or other business
from, any company mentioned in this report. This report does not take into account the investment
objectives, financial situation or particular needs of any particular person. Investors should obtain
individual financial advice based on their own particular circumstances before making investment
decisions on the basis of this report.
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